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Abstract. How individuals eat has an impact on their health and well-being. To maintain their
well-being, individuals must control their mindset and social environment. The prevalence of
eating broadcasts on YouTube, where content creators consume large amounts of food without
revealing nutritional information, continues to be a popular trend that hypothetically affects
people's eating habits. The study aims to assess the influence of social media influencers on
unhealthy food habits, using Planned Behavior Theory as a framework. This study used a method
of survey and collecting quantitative data. This study examined the research site of the University
of Lampung. The data analysis was done descriptively. According to the regression formula, Y =
16. 615 + 0677X -> Constant term = 16. In summary, with a trust value of 0, 615 indicates a
positively oriented regression coefficient X, which represents the magnitude of influence of the X
variable on the Y variable. The t-test showed X had a significant impact of 40. 1% on Y 59
remaining. 9% of variation in the Y variable attributed to unexamined factors. The study showed
that how much a person's food consumption behavior is affected by watching an eating broadcast
depends on their intentions. Consuming the frequency, duration, and attention levels of the
broadcast significantly affects and improves unhealthy consumption behavior in adolescents.
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I. INTRODUCTION from the Indonesian Internet Service
Organizers Association (APJII) in 2022, the

1.1. Background

The utilization of social media
platforms has become an indispensable facet
that necessitates attention. On a daily basis,
individuals increasingly engage with social
networks to acquire news and information, as
well as to fulfill their emotional needs
through the consumption of appealing
entertainment content. According to data

total population of internet users in Indonesia
reached 210 million. A considerable majority
of these individuals, specifically over
98.02%, utilize internet connectivity
primarily to interact with various social
media platforms.

The utilization of social media is
inescapable. Given the advent of the internet,
various forms of social media have been
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successfully developed to cater to the needs
and preferences of their users. For instance,
YouTube serves as the primary platform for
video sharing. As reported by Statista,
YouTube ranks second among social media
platforms, boasting 2.56 billion active users.
Indeed, as social beings, humans cannot
evade a social lifestyle. Observing the
tendencies of the Indonesian populace,
characterized by a more consumptive nature,
one notable trend is the practice of
photographing food prior to consumption and
subsequently sharing it on social media
(Widhia in Manuel, 2019). This trend has
evolved to encompass not only photos but
also videos. Consequently, this phenomenon
is leveraged by YouTubers—users who
regularly upload videos to the YouTube
platform—to engage viewers.

A phenomenon has emerged involving
audiovisual products that depict one or more
individuals in a setting engaged in eating and
recording activities, including live broadcasts
on the internet. The term 'mukbang’is derived
from the fusion of two Korean words,
signifying an eating broadcast. This format
comprises online or live streaming
presentations wherein a host consumes food
and beverages. The notable aspect of eating
broadcasts lies in the fact that the quantity of
food presented significantly exceeds a typical
serving for a single individual.

In addition to consuming an extensive
quantity, hosts of such eating broadcasts
frequently engage with their audience by
offering reviews or elucidating the flavors of
the food and beverages they are partaking.
The behavior of consuming food that is not
known to contain nutrients is certainly not a
good thing for long-term patterns. Especially
for junk food, which is already famous, will
be unhealthy if it is often consumed. Too
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much junk food can cause a wide range of
diseases that may not directly affect their
consumers, but can 'kill' slowly.

A healthy lifestyle encompasses a
nutritious diet, a clear mind, positive habits,
and a supportive environment. An individual
can enhance their lifestyle not solely by
personal change, but also by altering the
social environment and living conditions that
influence their mindset (Susanti et al., 2018).
Food behavior serve as vital determinants of
health, necessitating careful maintenance to
mitigate external influences. Consequently,
this study aims to investigate the impact of
social media to unhealthy food content on
social media on adolescents' food behavior.

Based on this background, there are 2
hypothesis that can be concluded which are,
HO: There is no effect on watching mukbang
content on social media Youtube on
adolescent food consumption behavior.

H1: There is an effect of watching mukbang
content on social media Youtube on
adolescent food consumption behavior

1.2. Literature review
1.2.1 Media Exposure

Exposure occurs when the stimulus that
falls within the range of our receiver sensor
(in Nurjanah, 2021). According to Rakhmat
(2004:66), media exposure consists of three
aspects: (1) Frequency, (2) Duration, and
3.Attention (attention).

1.2.2 Eating Broadcast (Mukbang)

The phenomenon of mukbang or we
often know with a show of people eating
online. Mukbang (3 ¥}) is derived from the

words "meoknun" (Y <) and "bangsong
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which means eating and broadcast. In short, a
mukbang or eating broadcast is a show of a
person eating food and is usually broadcast
live. An eating broadcast is an online
broadcast or live streaming program, in
which a host performs an eating and drinking
activity and simultaneously interacts with an
audience. In this eating broadcast, a person
who hosts a show is commonly called a host.
The activities the host performs are eating
and drinking while hosting the event.
However, the quantity of food is very large,
exceeding that of one person. An eating
broadcast host will also interact with its
audience.

1.2.3 Food Consumption Behavior

Food Behavior are the set of types and
amounts of food a person or group of people
consumes at a given time. According to
Baliwati in  Mijayanti, dkk (2020)
consumption behavior is a variety of
information that provides an idea of the kind,
amount, and frequency of ingredients
consumed or eaten every day by certain
community  groups. Maromo (2006)
suggested that eating patterns would form a
person's food behavior.

1.2.4 Tzuyang Youtube Channel

In this study, Tzuyang Mukbang
contents on Youtube will be the variable X.
Tzuyang is a South Korean Youtuber who is
famous for her mukbang video content. It is
known that so far with his YouTube account
named tzuyang (2 °¥) has received 7 million
subscribers with 1.7 billion views. Tzuyang
was born Park Jungt Won on April 14, 1996
in South Korea. Tzuyang began her career as
a Youtube influencer on November 20, 2018
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and released her first public video on
November 17, 2019.
1.2.5 Theory of Planned Behavior

Theory of planned behavior refers to
the theory that behavior is a function of
prominent information or beliefs about it.
People may have a wide range of beliefs
about behavior, but when faced with a
particular event, few of these beliefs arise to
influence behavior. These few beliefs are
prominent in influencing individual behavior
(Ajzen, 2005) The three factors can be
described as Attitude towards behavior,
subjective norm, and Perceived Behavioral
Control.

1.3. Method

This study used a method of survey and
collecting quantitative data. This study
examined the research site of the University
of Lampung. The sampling technique used is
random sampling with a target of 100
students. Involving the distribution of
surveys to obtain the samples for which data
analysis is desired is carried out
descriptively.
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II. RESEARCH RESULTS AND Table. 2. Regression Test Result
DISCUSSION
Coefficients®
2.1. Research Results Model Unstandardized Standardi: t Sig.
Table. 1 Correlation Test Result Coefficients d
Correlations Coefficier
Mukbang Food B Std. Er Beta
Content (X) Behavior (Y)
Mukba il 1 633" (Constant) 16.615 3.538 4.696 .000
ng Correlation
Content Mukbang  .677 .084 .633 8.094 .000
) Sig. (2-tailed) .000 Content (X

a. Dependent Variable: Food Behavior (Y)
Source : The SPSS 23 Statistics Output was

N 100 100 .
processed by researchers in June 2023
Food Pearson .633™ 1
Behayior S Gorrelation From the table above it is known that the R
(¥) Sig. (2-tailed)  .000 square value or the coefficient of
determination is 0.401, which can also be
N 100 100 interpreted as the value of the coefficient of
determination equal to 40.1%. The equation
Source : The SPSS 23 Statistics Output was can be translated as follows :
processed by researchers in June 2023 a. The value has the meaning that the effect
of the X on the Y variable is 40,1%.
From the table above, it is known that : b. There were 59,9% of food consumption
a. Score of sig = 0,00 < 0,05, then the X behavior in unhealthy foods by other
variable is Mukbang Content have the factors not studied in this study. The
correlations with the Y variable, namely value of 59.9% was conducted from
Food Behavior. calculation : 100%-40,1% = 59,9%.

b. Correlation value 0,633 which means X-
variabel and Y-variabel have strong
correlation based on the relation degree table
(Sugiyono:2015). This means that based on
the correlation test, there is a strong
correlations between Mukbang Content
towards Food Behavior.
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Table. 3 Hypothesis Test

1. Coefficients*
Model Unstandardized Standardi t sig.
Coefficients zed
Coefficie
nts
B Std. Beta
Error
(Constant) 16.615  3.538 4.696 000
Mukbang 677 .084 .633 8.094 000

Content

X)

a. Dependent Variable: Food Behavior (Y)

Source : The SPSS 23 Statistics Output was
processed by researchers in June 2023

Based on these results, the T-count is bigger
than T-Table (8,094 > 1,984), thus validating
the regression model's applicability in
forecasting the eating habits depicted on
Tzuyang's YouTube channel in relation to
adolescent food consumption beahvior.
Consequently, Hypothesis 1 is affirmed, and
Hypothesis 0 is rejected, indicating that the
independent variable significantly influences
the dependent variable. It may be concluded
that viewing mukbang content on Tzuyang's
YouTube channel affects food behavior.

2.2. Discussion

According to the findings of a study
conducted by researchers, the correlation
coefficient between the X and Y variables is
0.63, indicating a significant relationship
between the impact of the Tzuyang YouTube
Channel's  eating content on food
consumption behavior related to unhealthy
food (Sugiyono, 2015). Furthermore, the
influence percentage determined was 40.1%.
This can be interpreted to mean that the X
variable, represented by Tzuyang's eating b
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roadcasts on YouTube—with frequency,
duration, and media attention as research
indicators—affects the Y  variable,
specifically the food consumption behavior
of adolescents towards unhealthy food, which
are assessed through indicators of attitudes
towards behavior, subjective norms, and
perceived behavioral control. Thus, an
increase in the value of variable X
corresponds to an increase in the value of
variable Y.

Upon reviewing the analysis of the
gathered data, it is concluded that viewing
Tzuyang's Mukbang broadcasts may enhance
an individual's intrinsic intentions, thereby
augmenting their motivation to engage in
food consumption. However, this effect may
be further amplified through environmental
support, particularly within friendships or
associations. This conclusion appears to align
with the findings of 'Fast Food Consumption
Behavior in Adolescents: Application of the
Theory of Planned Behavior (Novellia
Karlinda Utari, 2018).

According to the Theory of Planned
Behavior (TPB), a person may have a wide
range of beliefs about behavior, but when
faced with a particular event, few of these
beliefs arise to influence behavior. These few
beliefs are prominent in influencing
individual behavior. This theory explains the
intentions of individuals to perform a
particular act or perpetrator. Intentions are
thought to be able to see the motivational
factors that affect behavior. Intention is an
indication of how much effort an individual
will spend to do something. Then intentions
are a person's guess as to how likely they are
to take a particular action.

This prominent intention can be
distinguished, i.e., first, behavior belief, an
individual belief in the outcome of a behavior
and evaluation of the outcome. Behaviour
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belief will influence attitudes toward
behavior. The second is normative belief,
which is the individual's belief in the
normative expectations of others who refer to
it such as family and friends, as well as the
motivation to achieve these expectations.

These  normative  expectations  form
subjective norm variables over behavior. The
third is control belief, which is the
individual's belief in the existence of things
that support or hinder his behavior. Control
belief forms behavior control perceptual
variables. Each device of belief measures
every opportunity of its present existence or
future event and is weighted by its size
(Turaga, et al., 2010)

Based on the cumulative results of the
Y variable, which is based on the dimension
of planned behavior theory, shows the data
that the highest percentage is obtained in the
dimension of attitude in which the number
indicates 56.5% agrees. This means that in
the dimensions of planned behavior theory,
respondents who do like Tzuyang's mukbang
broadcasts have an interest in the food that
Tzuyang consumes so that the motivation to
eat the food increases resulting in behavior or
food consumption behavior according to
what Tzuyang displays. This is in accordance
with a study conducted by Thomas Waweru
(2018), who stated that these variables of
attitude, subjective norms and control have a
positive effect on consumption intentions.
Where the relationship between the attitude
and intention to consume unhealthy food is
significant which means that the consumer's
intention to consume can be explained from
the consumer's positive attitude toward the
food.

In accordance with the substantial
proportion of the variance in behavioral
responses attributable to attitudes, the
subjective norm variable indicated that
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51.2% of respondents expressed agreement.
These findings suggest that subjective norms
serve to reinforce the attitudes of
respondents, as individual preconceptions
receive backing from their environmental
context. Consequently, the factors driving
motivation in the food behavior of
respondents exhibited an increase. This
outcome aligns with the Theory of Planned
Behavior, which posits that subjective norms
are determinants of intention that reflect the
social pressures individuals encounter
regarding the exhibition or non-exhibition of
specific  behaviors. When undertaking
significant actions, individuals typically
consider the expectations of others, including
those closest to them or societal norms.

The adolescents who are the main
subjects of this study are individuals who
have entered the independence stage so that
food selection is an important thing to pay
attention to. This stage of development is
widespread because adolescents place a high
value in acceptance and association with
peers. Therefore, their habits are -easily
influenced by their friends (Sutama, 2009).
The adolescents or teenager can choose
whatever food they like. But it is noteworthy
that teenagers spend a lot of time with their
peers, making eating an important component
of a social process. The fact that teenagers do
more activities outside the home makes a
teenager often meet his or her peers than at
home or under parental supervision. When
they spend more time in an outdoor
environment, they choose the same food as
their friends choose. Social pressure exerted
by peers or close friends can have a positive
or negative effect.

In this case, the results show that there
is an influence as a result of a person
experiencing exposure to Tzuyang mukbang
broadcasts which on consumption behavior is
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based on how far the intentions in individual

research respondents are. The results of the
study explained that respondents' frequency,
duration, and attention to the show had an
effect to increase the motivating factors for
adolescents to form a food consumption
behavior.

II1. CONCLUSIONS AND

RECOMMENDATIONS

3.1. Conclusion

There is a 40.1% influence that arises as a
result of a person experiencing exposure to
YouTube channel eating broadcasts that are
based on food consumption behavior based
on how far the individual's intentions are in
the study respondents. The results of the
study explain that the frequency, duration,
and attention of respondents to the show have
an effect on improving the motivating factors
of adolescents forming a consumption
behavior of eating unhealthy food.

3.2. Suggestion

The influence of eating broadcasts on
Tzuyang's Youtube channel on adolescents
eating behavior on unhealthy foods is 40.1%.
Subsequent studies were suggested to
examine 59.9% of other factors that could
affect adolescents' food behavior.
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